
Count it, remember it, buy it

This activity sheet can be copied for educational not-for-profit purposes.
Produced by the Food Commission Research Charity, campaigning for healthier

food for everybody. Find out more at the website: www.chewonthis.org.uk

Write your name here:  . . . . . . . . . . . . . . . . .

This is a copy of pages from a counting book for young children, bought
in 2005.* The book was designed by a food company that sells sweets. 

After reading the book, which of the following sweets do you think a young
child is most likely to ask for?  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Why do you think the food company designed the counting book in this way?
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* Note: The picture has been changed a bit so that you can’t see what the real
product is. The point is, this type of marketing is used by lots of different food
and drink companies to get little children interested in their food and drink brands.
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